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In January 2006, Robotics Trends and the Consumer Electronics Association ran the first annual Robotics 

TechZone at the International CES, the world’s largest consumer technology tradeshow.  That event broke 

new ground and announced to the world that the new consumer electronics industry segment – Consumer 

Robotics had ‘arrived’. 

 
 

“There is no greater opportunity in the consumer ro botics market.”  
 

The International Consumer Electronics Show (CES®) is the world’s largest consumer technology tradeshow and America’s largest annual tradeshow of any kind. 

It is the premier venue in the consumer electronics space for building brands, extending marketing, closing sales and developing channel partnerships.  It also 

provides an unexcelled amount of exposure before industry analysts, members of the media and government policymakers, to say nothing of the chance to make 

an impact on the world’s leading technology visionaries.  In four days, CES sponsors can count on seeing important customers, distributors, dealers, vendors, and 

prospects.  No other industry event delivers such a comprehensive return on investment.   

 

Consumer Robotics Comes of Age 
What a difference a year makes!  The consumer robotics market has changed dramatically since the inaugural CES Robotics TechZone event.  A totally new 

technology-based industry – consumer robotics – has fully emerged from its R&D nascency and has proliferated into a large number of diverse consumer 

electronics markets and many have become a permanent fixture in our everyday lives.  Robotics companies have gone public and consumer robotics products 

have sold in the millions.  Today, consumer robots and robotic technology are vacuuming our living rooms, mowing our lawns, assisting our parents, and 

entertaining and teaching our children. 

 

CES + Consumer Robotics = CES Robotics TechZone 
For companies to maximize their potential for success in the consumer robotics market, as well as grow the market as a whole, they must be able to identify, meet 

with and educate prospective customers and partners more effectively and rapidly than their competitors.  The CES Robotics TechZone was designed specifically 

to do just that.  It presents a unique opportunity for companies and individuals to become active participants in a new technology industry poised for massive 

growth – Consumer Robotics. 

 

 

INTRODUCTION 
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The CES Robotics TechZone is much more than a collection of robotics companies.  The ‘Zone’ is both an 
educational and expositional platform.  As such, it provides Robotics TechZone sponsors with a much bigger 
bang for their sponsorship investment. 

 

 
 

For producers of consumer robotics products, technologies and services, the nacent consumer robotics market offers ground floor opportunities and an enormous 

upside potential in many vertical market segments.  However, for this market to reach its full potential, and for suppliers in this markets to do the same, the 

imbalance between the size (and potential) of the consumer robotics market, and the quality and impact of the events serving it, must be addressed.  For this 

reason, Robotics Trends and CES have partnered to create the CES Robotics TechZone which includes: 

 

····  Robotics TechZone Exhibition Area – A 7,000 square foot area in the Sands Expo and 

Conference Center at The Venetian dedicated to the newest entry into the consumer electronics 

space – consumer robotics.   

 

····  Robotics Consumer Robotics Conference Program – A full day of conference sessions dedicated 

to the potential of the consumer robotics market. 

TWO OPPORTUNITIES  
 

More than 75,000 attendees rode the Sands Express s huttles to and from the Sand Expo and Convention Ce nter and the Las 
Vegas Convention Center. 
 - 2006 International CES ® VERIS Audit Report  
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The CES Robotics TechZone’s combination of an exhibition area forused soley on robotics, coupled with a 
conference program dedicated to the subject of consumer robotics, results in a much more impactful event 
overall and therefore a better investment for sponsors. 
 

 

 

The Robotics TechZone offers solution providers serving the consumer robotics market with an unprecedented, and unique, sales, branding, and business 

development opportunity. 

····  Increased Sales   -  The Robotics TechZone Exhibition Area will attract both thousands of general 

attendees and media representatives, as well as large numbers of the targeted, highly specific class of 

buyers drawn by the high quality and focused content of the Consumer Robotics Conference Program. 

 

····  Greater Networking and Information Exchange   -  The CES Robotics TechZone provides an open 

forum where all the leaders and key participants driving the personal, service and mobile robotics markets 

can meet with their peers, regardless of their background and area of specialization, to exchange 

information and share ideas. 

 

····  Superior Branding and Marketing   -  CES is a prevailing, international event.  Solution providers 

exhibiting in the Robotics TechZone will be branded globally as leaders within the consumer robotics 

space. 

 

····  Broader Press, Television and Analyst Coverage   -  The larger the event, the more press, television 

and analyst coverage it receives, and the International CES is the world’s largest consumer technology 

tradeshow.  With its emphasis on consumer robotics, a market that has captured the public’s imagination, the CES Robotics TechZone will naturally attract 

a disproportional amount of interest from the press and analyst communities.  That is, the CES Robotics TechZone is focused on a ‘sexy’, new technology 

market, and CES is powerful enough to attract coverage from multiple media outlets.  This in turn will result in widespread coverage of the Robotics 

TechZone. 

A BETTER INVESTMENT 
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The 2006 CES Robotics TechZone sponsors and exhibitors ranged from forward thinking, large multinational 

enterprises to niche suppliers of the very latest cutting edge robotics technology. 

 
Exhibitors at the 2006 CES Robotics TechZone included: 

 

 
 
 
 
 

 
 

 
 

 
 

  

 

 

  

  

PAST SPONSORS AND EXHIBITORS 
�
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There’s no bigger brand stage than CES, with its blanket press coverage and electrifying buzz.  Just being 

at CES promises companies with  exposure on an unprecedented scale, and CES sponsorship 

opportunities increase the likelihood of reinforcing a strong brand presence. 

 
 Attendees  Exhibitors   

  140,000 Attendees 

 One of every three attendees is a senior-level exec utive 

 Attendees represent 130 Countries 

 2,200 Financial/Industry Analysts 

 6,000 Engineers  

 4,500 members of the media 

 450 Schools and Universities 

 2,700 Exhibitors 

 60 Fortune 100 Companies 

 1.6 million net square feet of exhibit space 

 More than 23,000 Industry and Corporate Buyers 

 More key legislators and policy makers than any 

other commercial show 

 

 

BRANDING, MARKETING, SALES AND BUSINESS DEVELOPMENT �

“The International CES is THE place to meet with in dustry analysts, retailers, press and policymakers,  and it gives Philips a 
great opportunity to show them our hot new products  and to introduce new ones.” 

— Katrina Blauvelt, Director of Corporate Communica tions, Philips Electronics  
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ROBOTICS TRENDS, INC. 
Robotics Trends is the world’s first integrated media firm serving the burgeoning personal, service and mobile robotics marketplace.  

Robotics Trends serves their clientele through three major business divisions: 

 Publishing, which produces www.roboticstrends.com, an online magazine; 

 Events, which produces RoboNexus and RoboBusiness Conference and Exposition; and 

 Analyst Services, which serves the strategic consulting needs of leading emerging robotics manufacturers. 

 

 
 
 
ABOUT THE CONSUMER ELECTRONICS ASSOCIATION 
The Consumer Electronics Association® (CEA) is the preeminent trade association promoting growth in the consumer technology 

industry through technology policy, events, research, promotion and the fostering of business and strategic relationships. CEA 

represents more than 2,100 corporate members involved in the design, development, manufacturing, distribution and integration of 

audio, video, mobile electronics, wireless and landline communications, information technology, home networking, multimedia and 

accessory products, as well as related services that are sold through consumer channels. Combined, CEA's members account for more 

than $125 billion in annual sales. CEA's resources are available online at www.CE.org, the definitive source for information about the 

consumer electronics industry. 

 

 
 

 

ROBOTICS TECHZONE PRODUCERS 

The Consumer Electronics Association and Robotics T rends will combine their unprecedented reach into t he consumer 
electronics and robotics communities, respectively,  to market the CES Robotics TechZone.  
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The Premier Sponsorship program provides the highest level of industry exposure, both pre-show and on-

site, and is designed to help companies establish a leadership position and gain market-share in the 

emerging mobile robotics market. 

Limited to Two Sponsors 
 
 
As a Premier Sponsor of the 2007 International CES ® Robotics TechZone, your company will receive:  

·  Exhibit Space:  20’x40’ open booth space in a premier location in the Robotics 
TechZone; 

·  Conference Session Speaker:  One (1) of your corporate executives will participate in 
a 45 minute general session in the 2007 International CES Consumer Robotics 
Conference Program; 

·  Robotics Demonstration:  Demonstrate your robotics products and technologies for 
twenty (20) minutes on the Robotics Demonstration stage on each day of the event; 

·  Banner Ad:   Banner ad posted on Robotics Trends website from contract date until 
January; 

·  Robotics Trends Q&A:   Q&A session between Robotics Trends’ publisher Dan Kara 
and executive of sponsors company to be posted on Robotics Trends leading up to 
International CES; 

·  Press Release:   Your company will be prominently mentioned as a Premier Sponsor in 
a press release issued by Robotics Trends; 

·  CES Directory :  Listing in the official print and online 2007 International CES Show                                                                                                            
Directory; 

·  CES Show Guide :  Inclusion in the official 2007 International CES Show Guide; 

·  Exhibitor Badges:   Ten (10) complimentary exhibitor badges; 

·  Exhibitor Invitations:   100 free exhibitor invitations. 

 
 

 

 

PREMIER SPONSORSHIP 

Robotics TechZone Premier Sponsorship $30,000 �
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The Gold Sponsorship program provides a high level of industry exposure, both pre-show and on-site, and is 

designed to help companies build brand awareness, increase their visibility and drive sales leads. 

 
 
 
 
As a Gold Sponsor of the 2007 International CES Rob otics TechZone, your company will 
receive:  

·  Exhibit Space:  20’x20’ open booth space in the Robotics TechZone; 

·  Conference Session Speaker:  One (1) of your corporate executives will participate in 
a 45 minute general session in the 2007 International CES Consumer Robotics 
Conference Program; 

·  Robotics Demonstration:  Demonstrate your robotics products and technologies for 
twenty (20) minutes on the Robotics Demonstration stage on each day of the event; 

·  Banner Ad:   Banner ad posted on Robotics Trends website from contract date until 
January; 

·  Press Release:   Your company will be prominently mentioned as a Premier Sponsor in 
a press release issued by Robotics Trends; 

·  CES Directory :  Listing in the official print and online 2007 International CES Directory; 

·  CES Show Guide :  Inclusion in the official 2007 International CES Show Guide; 

·  Exhibitor Badges:   Ten (10) complimentary exhibitor badges; 

·  Exhibitor Invitations:   100 free exhibitor invitations. 

 
 

 

 
Robotics TechZone Gold Sponsorship $20,000�

GOLD SPONSORSHIP 
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The Silver Sponsorship is designed for vendors who are looking to create brand awareness, demonstrate 

their products and technologies, and generate qualified sales leads. 

 
 
 
 
As a Silver Sponsor of the 2007 International CES R obotics TechZone, your company will receive:  

·  TechZone Hardwall Booth including:  

·  8’ high back wall with 36” high side rails 

·  All insert panels are blonde melamime  

·  Custom company ID sign 

·  One (1) 6’x2’ black draped table with white top 

·  Two (2) gray contour chairs 

·  One (1) wastebasket 

·  One (1) black arm light 

·  One (1) 500 watt outlet 

·  Black carpeting 

·  Robotics Demonstration:  Demonstrate your robotics products and technologies for 
twenty (20) minutes on the Robotics Demonstration stage on each day of the event; 

·  Banner Ad:   Banner ad posted on Robotics Trends website from contract date until 
January; 

·  CES Directory :  Listing in the official print and online 2007 International CES Directory; 

·  CES Show Guide :  Inclusion in the official 2007 International CES Show Guide; 

·  Exhibitor Badges:   Ten (10) complimentary exhibitor badges; 

·  Exhibitor Invitations:   100 free exhibitor invitations. 

 

 

 

Silver Sponsor with 10’x20’ TechZone Hardwall Booth  $13,000 
 
Silver Sponsor with 10’x10’ TechZone Hardwall Booth  $6,500 

SILVER SPONSORSHIP 
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‘Pods’ are designed for small emerging start-up companies looking to gain industry exposure, showcase their 

technologies and develop strategic partnerships with industry leading vendors, retailers, resellers, OEM’s, 

distributors, manufacturers and venture capitalists.. 

 
 
 
 
As a Standard Exhibitor in the 2007 International C ES Robotics TechZone, your company will receive:  

·  TechZone Pod including:  

·  74”w x 85”high tri-panel display with an attached 40”x40”x40 ¾” high counter 

·  One (1) Freestanding literature rack 

·  Two (2) Bar height stools 

·  One (1) Wastebasket  

·  One (1) Black arm light 

·  1 500 watt outlet 

·  Black carpeting 

·  Custom company ID sign 

·  All GEM metal is black 

·  Counter dimensions are 40”x40”x40 3/4” high 

·  Panels are blonde melamime 

·  CES Directory :  Listing in the official print and online 2007 International CES Directory; 

·  CES Show Guide :  Inclusion in the official 2007 International CES Show Guide; 

·  Exhibitor Badges:   Ten (10) complimentary exhibitor badges; 

·  Exhibitor Invitations:   100 free exhibitor invitations. 

 
 

 
Standard Exhibitor Pod $4,000 
 

STANDARD EXHIBITOR POD TURNKEY PACKAGE 
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Have your company visible to more than 150 of the top CES press months before the 2007 International CES 

even starts! 

 
 
CES Unveiled@NY   

·  Tabletop Display:   Tabletop Display at CES Unveiled@NY                                   

·  Lists  

o Pre-event media invite list;          

o RSVP list; 

o Post-event verified attendee list; 

·  Onsite Signage:   Signage on tabletop (22”x28” pole sign placed behind tabletop) 

·  Electrical and Internet Access:   Free electrical and high-speed Internet access at tabletop; 

·  Press Kit Distribution:   Company press kit can be given out onsite at company tabletop; 

·  Onsite Branding:   Name on event signage and on flyer in event press kit; 

·  Website Logo Placement:   Logo with URL link on event description within CESweb.org; 

·  Onsite Logo Placement:   Logo on reception napkins. 

 

 

 

 

 

 

 

ADDITIONAL OPPORTUNITIES – CES Unveiled@NY 

 
Tabletop Display at New York International Press Pr eview $6,500  

During CES Unveiled: The Official Press Event of th e International CES, more than 600 media and analys ts previewed the 
latest consumer technology products. 
 - 2006 International CES ® VERIS Audit Report 

�
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Reach more than 625 members of the press and analysts from 23 countries, two days before CES opens! 

 
 
 
CES Unveiled Las Vegas: The Official Press Event of  the 2007 International CES  

·  Tabletop Display:   Tabletop Display at CES Unveiled Las Vegas;                                             

·  Pre-show Promotion:   Extensive pre-show promotion of all event exhibitors and sponsors to                                                                                          
CES’ worldwide Media list via web, e-mail, news wires, print materials and direct individual pitching; 

·  Online Press Kit:   Free online press kit with web reports from Virtual Press Office. 

 

 

 

 

 
 
 
�

ADDITIONAL OPPORTUNITIES – CES UNVEILED LAS VEGAS 

 
Tabletop Display at New York International Press Pr eview $6,500  

“CES provides one of the best opportunities to show case new products and technology and to deliver bra nd messaging to 

the CE industry.” 

 — Terry Shorrock, Director of Shows and Events, Pan asonic 

�


